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In a society overrun by commercial clutter, religion has become yet another product sold in the consumer
marketplace, and faiths of all kinds must compete with a myriad of more entertaining and more convenient
leisure activities.  Brands of Faith argues that in order to compete effectively faiths have had to become
brands – easily recognizable symbols and spokespeople with whom religious prospects can make immediate
connections

Mara Einstein shows how religious branding has expanded over the past twenty years to create a blended
world of commerce and faith where the sacred becomes secular and the secular sacred.  In a series of
fascinating case studies of faith brands, she explores the significance of branded church courses, such as
Alpha and The Purpose Driven Life, mega-churches, and the popularity of the televangelist Joel Olsteen and
television presenter Oprah Winfrey, as well as the rise of Kaballah.  She asks what the consequences of this
religious marketing will be, and outlines the possible results of religious commercialism – good and bad.
Repackaging religion – updating music, creating teen-targeted bibles – is justifiable and necessary. However,
when the content becomes obscured, religion may lose its unique selling proposition – the very ability to
raise us above the market.
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From reader reviews:

Connie Deroche:

Now a day folks who Living in the era just where everything reachable by connect to the internet and the
resources inside can be true or not involve people to be aware of each details they get. How many people to
be smart in receiving any information nowadays? Of course the reply is reading a book. Looking at a book
can help folks out of this uncertainty Information specifically this Brands of Faith: Marketing Religion in a
Commercial Age (Media, Religion and Culture) book because this book offers you rich information and
knowledge. Of course the info in this book hundred per cent guarantees there is no doubt in it you probably
know this.

Lula Estes:

Do you have something that you prefer such as book? The reserve lovers usually prefer to opt for book like
comic, short story and the biggest the first is novel. Now, why not hoping Brands of Faith: Marketing
Religion in a Commercial Age (Media, Religion and Culture) that give your entertainment preference will be
satisfied through reading this book. Reading addiction all over the world can be said as the method for
people to know world a great deal better then how they react to the world. It can't be claimed constantly that
reading practice only for the geeky man but for all of you who wants to become success person. So , for
every you who want to start reading through as your good habit, you are able to pick Brands of Faith:
Marketing Religion in a Commercial Age (Media, Religion and Culture) become your own starter.

Robin Almeida:

Does one one of the book lovers? If yes, do you ever feeling doubt if you find yourself in the book store?
Attempt to pick one book that you find out the inside because don't assess book by its include may doesn't
work this is difficult job because you are frightened that the inside maybe not seeing that fantastic as in the
outside appearance likes. Maybe you answer may be Brands of Faith: Marketing Religion in a Commercial
Age (Media, Religion and Culture) why because the fantastic cover that make you consider concerning the
content will not disappoint a person. The inside or content will be fantastic as the outside or even cover.
Your reading sixth sense will directly assist you to pick up this book.

Dale Eich:

Some people said that they feel bored when they reading a e-book. They are directly felt this when they get a
half regions of the book. You can choose typically the book Brands of Faith: Marketing Religion in a
Commercial Age (Media, Religion and Culture) to make your personal reading is interesting. Your current
skill of reading proficiency is developing when you similar to reading. Try to choose very simple book to
make you enjoy to read it and mingle the opinion about book and examining especially. It is to be initially
opinion for you to like to start a book and read it. Beside that the e-book Brands of Faith: Marketing Religion
in a Commercial Age (Media, Religion and Culture) can to be your friend when you're really feel alone and



confuse in doing what must you're doing of their time.
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