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Combine marketing and strategic planning techniques to make your library more successful!

With cutting-edge research studies as well as theoretical chapters that have not been seen before in the
marketing literature for LIS, this book examines the current and quite limited state of marketing by LIS
practitioners and institutions. It provides you with examples of how marketing can be made more widely
applicable within LIS and illustrates some of the usefulness of marketing in special LIS settings and
contexts. The book explains how and why managers should combine marketing strategy with strategic
planning and demonstrates the means by which LIS could move toward a more full-fledged use of
marketing—relationship marketing and social marketing in particular.

In order to be a more effective tool, Strategic Marketing in Library and Information Science is divided into
two sections: “The Basis and Context for Marketing” (theoretical information) and “The Application of
Marketing” (practical applications that you can put to use in your institution). Chapters cover:

existing literature on marketing in LIS—what it has to offer and what it lacks●

strategic planning that must take place before marketing money is spent●

the branding process and how it can be helpful in LIS marketing●

a marketing method for bridging the gap between staffing needs and the current shortage of librarians●

a way to use relationship marketing techniques to respond to the challenge of marketing electronic●

resources
marketing applications relevant to theological libraries●

the effective use of social marketing at the Austin History Center—a fascinating case study!●

a fresh marketing approach to bridging gaps between cultural history and education●

the importance of marketing for public libraries●
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From reader reviews:

Kenneth Tillman:

The actual book Strategic Marketing in Library and Information Science will bring you to the new
experience of reading any book. The author style to describe the idea is very unique. When you try to find
new book to see, this book very suitable to you. The book Strategic Marketing in Library and Information
Science is much recommended to you to read. You can also get the e-book through the official web site, so
you can more easily to read the book.

Brandon Phelan:

Beside this specific Strategic Marketing in Library and Information Science in your phone, it could possibly
give you a way to get nearer to the new knowledge or information. The information and the knowledge you
will got here is fresh from the oven so don't be worry if you feel like an older people live in narrow small
town. It is good thing to have Strategic Marketing in Library and Information Science because this book
offers to you readable information. Do you oftentimes have book but you rarely get what it's all about. Oh
come on, that will not happen if you have this in your hand. The Enjoyable blend here cannot be
questionable, like treasuring beautiful island. So do you still want to miss this? Find this book and read it
from currently!

Joan Munoz:

As we know that book is essential thing to add our expertise for everything. By a publication we can know
everything we really wish for. A book is a pair of written, printed, illustrated or even blank sheet. Every year
has been exactly added. This guide Strategic Marketing in Library and Information Science was filled with
regards to science. Spend your time to add your knowledge about your scientific disciplines competence.
Some people has distinct feel when they reading a new book. If you know how big advantage of a book, you
can really feel enjoy to read a reserve. In the modern era like now, many ways to get book you wanted.

John Stewart:

Some individuals said that they feel bored stiff when they reading a book. They are directly felt the idea
when they get a half areas of the book. You can choose the particular book Strategic Marketing in Library
and Information Science to make your reading is interesting. Your own personal skill of reading ability is
developing when you like reading. Try to choose simple book to make you enjoy to learn it and mingle the
sensation about book and studying especially. It is to be initially opinion for you to like to wide open a book
and read it. Beside that the e-book Strategic Marketing in Library and Information Science can to be your
brand new friend when you're experience alone and confuse using what must you're doing of these time.
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